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摘  要 
 I
摘  要 












酬福利对 IT 企业销售员工工作满意度有正影响。②工作内容对 IT 企业销售员
工工作满意度有正影响。③自我实现和发展对 IT 企业销售员工工作满意度有正
影响。④社会关系对 IT 企业销售员工工作满意度有正影响。⑤公司制度对 IT
企业销售员工工作满意度有正影响。⑥企业发展对 IT 企业销售员工工作满意度
有正影响。⑦工作环境对 IT 企业销售员工工作满意度有正影响。同时，根据研
究结果本文对提升 IT 企业的销售员工工作满意度给出了相应的政策建议。 
 

































With the 2013 Chinese electronic information industry sales revenue exceeded 
twelve trillion yuan mark, reaching 12.4 yuan, the importance of electronic 
information industry in the national economy continues to improve, Chinese has 
become an important base of electronic information industry and information 
technology products market. At present IT enterprises in Chinese are confronted 
with hitherto unknown development opportunity, but how to attract, retain high 
quality sales personnel is one of the challenges they face now. For a long time, the 
study on employee satisfaction has been a hot topic in human resource management, 
this paper gives a further study on the factors affecting the sales of IT enterprise 
employees job satisfaction. 
This paper reviews the theory of employee job satisfaction; comprehensive 
international and domestic various relevant employee satisfaction study of thought, 
and explains the characteristics of sales staff IT class enterprise, points out the 
research object, analyses the factors affecting the sales staff of the IT enterprise 
satisfaction. Constructs a conceptual model of influencing factors of the sales staff 
of the IT enterprise satisfaction, put forward the corresponding hypothesis; based on 
IT enterprises questionnaire obtained data, verify the conceptual model and 
hypotheses proposed in this paper by using SPSS11.5 and LISREL8.54, the result 
shows: ① compensation has a positive effect on IT enterprise sales staff satisfaction. 
The work has a positive effect on IT enterprise sales staff job satisfaction. The self 
realization and the development of IT enterprise sales staff job satisfaction has a 
positive effect. The society has a positive effect on IT enterprise sales staff job 
satisfaction. The company has a positive effect on the IT system of enterprise sales 
staff job satisfaction. The development of enterprises has a positive effect on IT 
enterprise sales staff job satisfaction. The work environment has a positive effect on 
IT enterprise sales staff job satisfaction. At the same time, according to the results of 
this research to enhance the IT enterprise sales staff job satisfaction and gives the 
corresponding policy recommendations. 
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信息，2013 年我国电子信息产业销售收入突破 12 万亿元，同比增长 12.7%；
其中，规模以上电子信息制造业、软件和信息技术服务业的主营业务收入都实
现了百分十以上的快速增长。（如图 1-1 所示）。 



















图 1-2 2012 年电子信息制造业与全国工业增加值累计增速对比 
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